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Six Risks and Mega Trends

1. Economic trends and risks
2. Is there “value risk”? 
3. Demographic risks
4. Consumer risks
5. People risks (Resolutions)
6. Big data risk
      + Building trust against headwinds
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Economic Trends 
and Risks
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History
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World History
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Markets Over Only 80 Years
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Explaining Accounting
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Markets Today
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Markets Today
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My Personal Portfolio Returns
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…If Only I had Only Bitcoin

The Knowledge Institute, LLC, Bob Mims, © 2026



Polling Question #1
Knowledge of Bitcoin/Crypto?

a) 0-3 – not much,
b) 4-5 – average,
c) I hold bitcoin as an investment,
d) Give me Cardarno and hedge with 

ETH,
e) 10 out of 10, or
f) Other.
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Government Spending Half of GDP
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A Look at Federal Deficits
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Federal Debt as % of GDP
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A World In Debt
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Personal Debt Rising
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Thankful For Accountants



Fear of 2025 Recession
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Data Centers are New Offices
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Why is This Important?
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Consumer Fear and Power
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Economies
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Economic Power Shift

Source: Sydney Business Insights
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Value Risk
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How We Look at Value
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How We Look at Value
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What Did We Learn From This?
• Sometimes we should hold onto things
• Know your art
• DaVinci would have hated LSU
• DaVinci would have loved Ole Miss or Tennessee
• None of the $450M will ever be used by LSU NIL 

deals
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Time is Important-1985
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Time is Important-2026
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Correlation of Earnings to Growth
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This Is Just Plain Crazy
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Importance of Brand Value
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Brand Value and Financial Impact
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Brand Value and Financial Impact
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Brand Value and Financial Impact
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Brand Value

$500B+ is a lot 
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Polling Question #2
Favorite Brand?

a) Car brand
b) Soda brand
c) Currency brand
d) Handbag brand
e) Streaming channel brand
f) Fast food brand
g) Other
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Brand Value
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Demographic 
Risks
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Mega Trends-Demographics
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Mega Trends-World Demographics
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Mega Trends-World Demographics
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U.S. Birth Rate and Death Rate 
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Visual Capitalist

Workforce and Age
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Projected Workforce
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Boomers
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Boomers
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Polling Question #3
Your Demographics?
When you passed the CPA exam?

a) I took it online on the beach,
b) I took just one part at a time,
c) 22 hours, hard chair, proctor looking 

over me, pencil no calculator, four 
cavities,

d) I had to know much more 
information/FASB material, or

e) Other.
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Largest Wealth Transfer of All Time
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Change Over Time
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New Paradigm
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Living Space Negotiation

The Knowledge Institute, LLC, Bob Mims, © 2026



Negotiating Rent
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Demographics

Source: Sydney Business Insights
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Consumer Risks
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Consumers Still Rule
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Know Your Customer
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He is a 
customer.

Facebook

Know Your Customer
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Facebook

Customers Change Behavior
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62

Care For Your Customer
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Customer Service
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Customer Service Matters
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EQ Matters
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Polling Question #4
Favorite Acronym Function?

a) EQ or EI,
b) IT,
c) AI,
d) GAAP,
e) ESG,
f) AI or,
g) Other.
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Big Data Risk
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Technology Evolution

Source: Sydney Business Insights
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Growth of Data in the World

Source: Sydney Business Insights
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Blackberry’s Strategic Flaw
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Individual Trends

Source: Sydney Business Insights
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Direction We Are Headed

Source: Sydney Business Insights
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Direction We Are Headed
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Staff and employees are not trained on AI.
•  No rules
•  No tools
•  No policies
•  “Go figure it out.”

Results
-  Shadow AI
-  Confidentiality
-  Employees do not feel trusted



People Risks
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What’s Next? Don’t Be in a Silo
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Resolution-Plan Better
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Resolution-Do Your Plan
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Resolution-Be Smarterer

The Knowledge Institute, LLC, Bob Mims, © 2026



Resolution-Set Boundaries
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Resolution-Have Fun
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Resolution-Stop Dumb Tasks
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Resolution-Know Yourself

Facebook
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Resolution-Work Hard
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Paying Bonus Idea
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Resolution-Clear Communication
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Resolution-Professional Skepticism
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Resolution-Avoid Big Risk
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Resolution-Build Relationships
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What’s Next? What Should We Do?
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Money Helps With Happiness
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So, What Do We Do?
• Our world is always changing
• We should learn from history, but 

history may not be the future
• Be a continuous learner

•  Expand your expertise
•  Do not be left behind
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Be Funny and Enjoy Laughter
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Present Well
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•  bmimscpa@gmail.com

Give Things Away
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Polling Question #5
Favorite Doctor show?

a) House
b) ER
c) The Pitt
d) Doogie Houser
e) Chicago Hope
f) Gray’s Anatomy
g) Other
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Norris Weese

Making the Story Relevant
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Make Good Decisions
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Thank You!
Please share your thoughts and comments.

TheKnowledgeInstitute.com

You can also connect with us on LinkedIn, or call us at 704-942-0413

Bob Mims
bmimscpa@gmail.com

The Knowledge Institute, LLC, Bob Mims, © 2026


	Systemic Risk: �Six Mega-Trends Facing Organizations Today
	About the Author
	Six Risks and Mega Trends
	Economic Trends and Risks
	History
	World History
	Markets Over Only 80 Years
	Slide Number 8
	Markets Today
	Markets Today
	My Personal Portfolio Returns
	…If Only I had Only Bitcoin
	Polling Question #1�Knowledge of Bitcoin/Crypto?
	Government Spending Half of GDP
	 A Look at Federal Deficits
	Federal Debt as % of GDP
	A World In Debt
	Slide Number 18
	Slide Number 19
	Fear of 2025 Recession
	Data Centers are New Offices
	Why is This Important?
	Consumer Fear and Power
	Economies
	Economic Power Shift
	Value Risk
	Slide Number 27
	Slide Number 28
	What Did We Learn From This?
	Time is Important-1985
	Time is Important-2026
	Correlation of Earnings to Growth
	This Is Just Plain Crazy
	Slide Number 34
	Slide Number 35
	Slide Number 36
	Slide Number 37
	Brand Value
	Polling Question #2�Favorite Brand?
	Slide Number 40
	Demographic Risks
	Mega Trends-Demographics
	Mega Trends-World Demographics
	Mega Trends-World Demographics
	U.S. Birth Rate and Death Rate 
	Slide Number 46
	Slide Number 47
	Boomers
	Boomers
	Polling Question #3�Your Demographics?
	Largest Wealth Transfer of All Time
	Change Over Time
	New Paradigm
	Slide Number 54
	Slide Number 55
	Demographics
	Consumer Risks
	Consumers Still Rule
	Know Your Customer
	Know Your Customer
	Customers Change Behavior
	Care For Your Customer
	Customer Service
	Slide Number 64
	EQ Matters
	Polling Question #4�Favorite Acronym Function?
	Big Data Risk
	Technology Evolution
	Growth of Data in the World
	Blackberry’s Strategic Flaw
	Individual Trends
	Direction We Are Headed
	Direction We Are Headed
	People Risks
	What’s Next? Don’t Be in a Silo
	Resolution-Plan Better
	Resolution-Do Your Plan
	Resolution-Be Smarterer
	Resolution-Set Boundaries
	Resolution-Have Fun
	Resolution-Stop Dumb Tasks
	Resolution-Know Yourself
	Resolution-Work Hard
	Slide Number 84
	Resolution-Clear Communication
	Resolution-Professional Skepticism
	Resolution-Avoid Big Risk
	Resolution-Build Relationships
	What’s Next? What Should We Do?
	Money Helps With Happiness
	So, What Do We Do?
	Slide Number 92
	Present Well
	Give Things Away
	Polling Question #5�Favorite Doctor show?
	Slide Number 96
	Make Good Decisions
	Slide Number 98

